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A Consumer’s Always-on Companion

Where Smartphone Is Used

Home

On-the-go (e.g., while commuting, walking)
In a store

Restaurant

Work

At a social gathering/ffunction

Cafe or coffee shop

0 Croctor's office
; /0 Airport

Home Library

School

. - Source” The Mobile Movement Study, Google/ipsos OTX MedaCT , Apr 2011
t l n I I IO l e Base: Smartphone Users (5013
x|

. Q. Where do you use your smariphons?
Google
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- Smartphones Users Multi-task in General

=
Socializing/enlertaining

'. 4 0 % Using the bathroom

Activities Conducted While Using Internet on Smartphone

5 9 0 / Waiting (in line at the market, doc office, bus, etc.)
0 Eating
Shopping

Traveling/commuting (to work, schoal)

Waiting in line

Socializing
Cocking/and or other household chores
Taking a smoking break
0 Driving a vehicl
39% 98 vehice
Using the bathroom Walking my dog

Pumping gas

Having a meaningful conversation

Playing sports or exercising

27%

Cooking Taking a shower/bathing
. B Source: The Mobile Movement Study, Googlafipsos OTX MedaCT |, Apr 2011
thinkmobile s srtnoeuses cors
h Q. Ower the past year, which of the foliowing activiies do you participate in while also
with G s't,‘ using the Internet on your smartphone?
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Search is The Most Visited Website

Websites Visited via Smartphone

Search engine websites |, 77%

Social Networking websites | 65%
Retail websites | 46%
Video sharing websites | 43%
General consumer websites | 38%
Brand or manufacturer websites | 26%
Review websites, blogs or msg boards | 25%
Health information websites | 24%
Finance-related websites | 24%
Travel-related websites | 23%
Coupon websites | 18%
Full-length TV programming websites | 17%
Magazine websites | 15%
Other websites | 14%

Source: The Mobde Movement Study, Googlefipsos OTX MedaCT , Apr 2011

- Ll a
thinkmobile 2 mmsmeue it msois | eton o smatpoens?

thiGo 3!1‘
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Smartphone Searchers Look For a Wide
Variety of Information

Types of Info Sought Using Search Engine (Via Smartphone)
51 0/ news | -7
Dining 0 piningfrestaurantinformation || GGG 1%
Navigational | - :
entertainment |G 29%
31 0/0 shopping | GG, -7 -
Travel sports [ -0
N r Gamesand activites (||| NG 7
Foodinfo (e.9. recipes) |GG 5%
4 9 0 / Technoiogy |GGG 2
0 travel [ ;1
Finance _ 26%
Medical |G 259
1 7 0 / Businessinfo, products or services |GG 24%
0 Health & fimess [T 232
Educational [ NERNG 22%
Source: The Mobile Movement Study, Googleipsos OTX MediaCT , Apr 2011 Automotive _ 17%

Base: Smartphone Users Who Use Search (4902
Q. Which of the foliowing types of information do you look for using a search engine on
your amartphone?

Entertainment

Automotive
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~ Consumers Seek Quick and Convenient
Information When Searching

Reasons For Searching On Smartphone

To getinformation when I'm on-the-go

To be able to search for information when I'm not
in front of a computer or other Internet-enabled
device

it's good for when | need to search for something
as quickly as possible

It's more convenientto search on my smartphone

Its more private than my computer or other
Internet-enabled device

It costs less to search on smartphone than use
home computer or other Internet-enabled device

Other reason

Source: The Mobile Movement Study, Google/flpsos OTX MediaCT |, Apr 2011

L] L]
th I nk mObI I Base: Smartphone Users Who Use Ssarch (4902)
Q. Why do you conduct searches on your amariphons (versus on your compuler)?
th Google
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searchers have taken
A action as a result of a
smartphone search

Source: The Mobide Movernent Study, Googlefipsos OTX MedaCT | Apr 2011
Base: Smariphone Users Who Use Search (4902).
Q@ Which, ¥ any, of the following actions have you taken as a result of conducting a search on your smariphone?




Mobile Sites Have Higher Success Rates

Research has shown that web retailers could increase consumer
engagement by 85% with a mobile-specific website.
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Majority of Smartphone Shoppers Purchase

Ever Made A Purchase Purchase Channel
(As A Result Of Using A Smartphone)?

Yes n-store: 0
74% s R

Online using 59;%) _E
""""'l-r

a computer:

\
Smartphone: 35% Q
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A Vast Majority Notice A Mobile Ad

Notice Ads : _
on Smartphone Types of Mobile Ads Noticed

Banner or graphical ads

Ads featuraed on the sites
I'mvisiting

Ads embedded within an
app I'm using

1 Ads within mobile search
- : engine listings

Text message/SMS ads
Video ads

Ads based on my location

Ads featured on online
maps

wrce The Mobile Movement Sy,
ase  Smartphone Usems (S015)

5 UTX MeoaCT LR 11

. N .
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Half of Those Who See a Mobile Ad Take Action

Actions Ever Taken As a Result of Seeing A Mobile Ad

ciom puter - 5%
Looked for More
Information smartprore [ s>

Click to call agvestiser on mobile - 18%

Called advertiserfretailer at later time - 1 7%

UISIt;‘i Lﬂcate ‘Went to store for additional Info - 2%
%
33 0 REtHIlEr Located drections on map - 200%

e
Instore _ N
E 490/0 PLl[‘(:hElSE Cinline on computer - 2%
Oridine f Z




So What Happens If You Don’t
Have A Mobile Website?

'?
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You’re Behind The 8-Ball!

* Get this: If you use social media or email or
even search and don’t have a mobile enabled
pages for your readers to go to...they exit your

site! You just lose them!

* Whens the last time you went back to a page
that was too small or unreadable?? Never.
That’s when.
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It’s Time To GET SMART Now
And Find Out How You Can
Have A Mobile Website
And/Or A Mobile App Made
For YOUR Business!

It’'s More Affordable Than
You Might Think!

WHITGIIHDAY



http://www.whitsundaymobilemarketing.com.au/mobileapps.html
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